How CEO
Kevin Bazner
and his team
are gushmg
the brand

100 years on




Hath Patties

Joows Dairy Farm added iy cocked Canadian
Bacon Hash Patties 10 Its extensive line of
foodservice offerings. The product is leaner
and lower 0 carts than tradtional Comed Beet
Manh and contains 7 grams of lean protein per
2-aurce serang Snce he pathes are Sl cooked,
cperatons Can simply heat G serve Dem 0 3 wioe
vanety of menu optors.

Jonmd arytarnd soduervic e com

High Chair

Tomiieaon Industnes’ Marston Hgh Chalrs are
ASTM FA04.18 compiant. The C40 high chars
are obd Winch oak with meetse and tenon
comtruction The wider tae stance impeoves
chasr stabidity and prevents 1OpRg. AN eay-20-use
Dree-point hamess system with panive Crotch
sirap frmly secures child in chale. The chak &5
avalatia in st ratural, and black frates

Precision Cooked Chicken

Tyson Foodservice introduced Tyson Precision
Cooked Chicken, a new fully cooked product
category 1hat helps operators meet consumer
domand o food that looks and 1asies e £ wn
made om scratch. Operators can choose fom
Swoe premium options: Partoned Breast, Thgh
Filet, and Ready o Pl Thigh.
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Juice Driek

Perries Carbonated Mineral Walee indeodaced
Purrier £ Jace drek, Tha now product oe Teatumes
Prerrier med with real Irut juces, wge, and dthee
natural Navors, and 5 avalable n three vitrant!
flavr combinations: Strawberry & Ko, Peach £
Cherry. and Plemappie & Margo, o of which bamt
8 200ch of redl apple and lemon puces 1o sound
Ot the flaver,
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Allergen App

CertiStar's mission 5 10 make the dming-out
xporenoe Sy and aar L Childnen, momen, and
men who suffer fom allergies and nfclerances. s
Mere Sl softeae 1o restaurants Can help dendity
food-allergy threats with & 3-second search. The
i teare 250 alows 1of tealiranty 10 Create and
house recipes and educate and empower SIAT wih
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Cash-Back App

GetUpside 5 3 platiorm that poersonaloes brick.
a3 morty commesce 10 help communiSes Srve
Consumens use the motsle app 10 cam cash back
0N dinly purchises at restaurants, gas S, and
rocery siores. Porsonaind offers win mesharts
new Cuomens and mothaie eosting oustomens
by more, mose often. Merchants see eact changes
in Incremental grofit dady mithout sequrng &y
Incremertsl wrs. getsptice com

SDAND 1N SOCIAL MEDU COmTAN
CONTIRED FROM PacE 54

wagon, bag 1 ey 0o avosd tha becasse tha
gets weally tired really Gt Lewandownda
v Sl Caty Barboque was quack on the
uptake dharning HBOS ™" Goune of Theoees™
final seascn, when the beand doctored &
strad sl of o socne Seatunang an acadental
Starbascks cup by superimposing o Moth-
erbond barbogue platser cato the photo,

Brasnds are cven choosier about kevers
A ng plarforms for activations or beand
ammosncoments, Bl Arba’s bovalist.gragcd
ampouncensent of the retwrn of it scasonal
Ovange Cream Shake, or Chipothk's cre-
ation of Bmited-cdition scented Gaply
atachen follomang the succon of the dagtal
versson, which pualled 225 mé lon views
This is largely 10 prosect what the brands
hanve grosen in the bopes that, when acus-
tomer makes a chosce aboas where tocm,
they "Il romembeer those conmections

“Socal has definstely opened up peo-
phe's penspective abwout the brand,” Martin
e “We've soen over and over very gual.
ttative revults - poople snang, 1've never
beem 10 Arby s, but since you connected
with me on my Bovonite aname character,
'm gotng to go” Thirty misutes Later,
they G us with a picture of their drive-
thru bag™

Bkl ng on recent succones, Clupo-
the is Jooking bevend existing channels
for activasions and engagement 1o plat.
forms such as short-form mobsle video
app TIKTok, which it partmered with on
a hashtag chalkenge for free delivery and
cigital pay ment service Yenme, where it
paid cun vanious amounts of free Clipathe
in March concurrent with the annosnce-
ment of ity new rewardh program. 16w
the second company after Ubser 1o getits
own e, cae of a chipothe popper

“We're so heasily mentoned oo Vewmo
that there was a natural connection,”
Lachermman sna. “We caly want 1o show
up il we provsde valse or are endensc to
that plafoem”™

Bt an thes Bt enoning culbre of expers
imentation, i's worthwhi ke 1o take nisks,
which is why the keading brands conpower
their marketing scams. “You can’t be oo
preciow,” Lichenman sayvs. “Somsct naes
vour Bitie cut of the park, sometimes vou
don't, and that's a really good thing We
keep trying thing. ™ <
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